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Characteristics of Hanfu Street Snaps on TikTok

Luyue Zhang and Eun-Hyuk Yim'
Dept. of Fashion Design, Sungkyunkwan University, Seoul, Korea

Abstract: This research analyzed the characteristics of Hanfu street snaps in the Chinese version of TikTok to determine
the development and meaning of Hanfu. Based on grounded theory, this study selected 102 representative cases by sorting
Hanfu street snaps on TikTok according to popularity. Subsequently, through open coding, the cases were organized and
summarized into five main categories. The findings are as follows: 1) The national cultural pride has enabled a greater num-
ber of Hanfu fans and groups to upload short videos promoting the Hanfu movement on TikTok to expand the influence
of the activities and popularize cultural knowledge. 2) The users attempted cross-cultural communication by participating
in cultural festivals in Western countries wearing Hanfu. 3) The ‘See now buy now’ function of TikTok enables numerous
Hanfu merchants to upload short videos about Hanfu products to promote their products and boost sales. 4) As ‘gam-
ification’ affects everyday life, computer game enthusiasts among them wear Hanfu in the form of role-playing. 5)As a
unique “meme” phenomenon on TikTok, wearing Hanfu to make interesting videos has also become a form of enter-
tainment. Thus, although the characteristics of Hanfu street snaps on TikTok originated from the transmission of Hanfu
culture, the culture has now been transformed through social media into symbolic consumption and play culture.
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Fig. 1. The first person reported in Chinese media wearing Hanfu on a
street. https.//baike.baidu.com.
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Table 1. The process of induction, deduction and verification of characteristics of Hanfu street snaps on TikTok

Number of cases Codes Subcategories Main categories

Hanfu fans meet and greet each other with Han Rite )
Promoting Hanfu culture

7 People wearing Hanfu do folk dances Expression of cultural
People wearing Hanfu in daily lives Incorporating Hanfu into confidence
People joining Hanfu cultural events daily life
Chinese people wearing Hanfu for cultural exchanges with foreigners
. ining Hanfu with  Channels ft -cultural
10 Young people dressed in Hanfu for Halloween Comblm.n ¢ Hanfu with  Channels for c.ros.s cuttura
foreign culture communication
Western people wearing Hanfu to join Hanfu cultural events
; Using Hanfu street snaps for promoting Hanfu-related business  Promoting Hanfu products Means of commercialization
Hanfu influencers perform skits to promote Hanfu merchandise ~ Promoting Hanfu products of Hanfu
Game enthusiasts attend online game related events wearing Hanfu Gamification phenomenon o
10 Particinating | | Gamification through
. . . art t
Young people cosplaying characters of online game by wearing Hanfu etpa 1r}g. i cosplay cosplay
activities
People wearing Hanfu imitating challenge dance videos on TikTok TikTok meme phenomenon
People imitating and recreating the influencer's Hanfu street snaps TikTok meme phenomenon
58 Dancing in Hanfu Hanfu as entertainment
H: fi i
Skateboarding in Hanfu anfu for eﬁtertammem or
expressing oneself
Playing games in Hanfu
102 cases 16 cases 8 subcategories 5 main categories
Kt EERATEFINR
MBaibk
e
Fig. 2. Han Rite. TikTok Fig. 3. Hanfu group activities. Fig. 4. Hanfu parades. TikTok
https://v.douyin.com. TikTok. https://v.douyin.com https.//v.douyin.com
F2E ol QoK ERMELK, By feist =, g ZFo] TEeRA W Uit SRS SR FE 9
Q=5d IFE Hushe MM, IFE A AR olE AL APl W= S(Fig. 4) BAF SHlA 7 d8HE
7}e BAshe Zeolth(Zhou, 2012). 25 3E7F Qe B A& BRIsIAATE. oA Age uke} o], 3¢ o srhEc]
wojof gl AZkah, FRFE IR B EAESl B o o}

oehe Ao} BFR AN WE GAYe EHsnA
o

=
oPHES Wl Ak(Fig. 2), 2 ‘4= w3}t HubE A i @ 9IS EsiPY B S ddske Wolgta &
2 3 AEEs &% Folshks T I BAEse dTE T Utk BE RIZo e shEel o] ARAETre] F3) HAA
AR eTH(Fig. 3). Aol Mzt AEAES] dZd 9 I 73} Aus A% dAHA 28 Bt Ak ol EF
3 152 MFEsIE g Afshes A v = HIZ2E (Roland Barthes)’t A|AISF, 715.9] )4 olm|A= 7]
et Azteit. Fo] W8-S FHs 2o &1l okt o yepdiths &

2 AFolA T REE A S AlEC] 2385 3 FHo=g Awst = dckBarthes, 1964/2008). 3F ~ETE X
A 7Igdol of=AAS TR 8 TS YL Ty, WollA ghEs 7|3 Al o=z B 4 9o, JhF
= ikl e Sk EdrolEte EE A 9F NErtEe] ZEFE 23S 5I 9 EAEsE HuksiEe
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o] <At} EHD]' EGArY] HZFS B ol#st JAe ARR)

iz OIOl- o rﬁ OHH
N

b Alel iEe] BANE EET AU B o} e 1
=0 —%ﬂ~ E3su 45 ZRE S5 U A4

RS % 5 Utk Y BF
= 9 kel ARAEE WS e B

G AR
o] olzjgh 2We ) IF BESIR
ol—
E
3}

INFEIHEREIKA #HREE R
% H#IRTITFE #RUEH AR R
2,3 g

¢ @mzs@mmn @

Fig. 5. Visiting a cultural
event in US. TikTok https://
vidouyin.com

Fig. 6. People wearing Hanfu for
cultural activities. TikTok htps://
vidouyin.com
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(a) (b)
Fig. 10. JX Online 3’s cosplay: (a)game version.
http://www.gamersky.com, (b)cosplay version. TikTok https://
vdouyin.com
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Fig. 11. Honor of Kings’s cosplay: (a)game version.
http://www.gzmjhzs.com, (b)cosplay version. TikTok
https://v.douyin.com
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Fig. 16. Characteristics of Hanfu street snaps on TikTok.
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